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Overall aim of these webinars: 

The overall aim of this online webinars is for the participants to gain a clear, concise and hands on 

knowledge on how to successfully build a strong permission based marketing campaign that will 

drive profitable sales and loyalty. The modules will, through relevant and practical case studies, give 

participants a wide range of skills required to perform permission based marketing.  

Description: 

Module 1:  5 basic components you need to understand to build a successful permission marketing 

strategy 

Before a marketer even starts a campaign he needs data. There are numerous ways of collecting 

data and this module will tell you how to do it through various steps. Furthermore, in the midst of a 

consumer climate with increased fear of data privacy breach this module will cover all privacy issues 

related to collecting data.  

Module 2: Module two examines the various opt-in and opt-out rules for different communication 

channels for each of the countries in the EU plus the USA, Canada, Serbia, Croatia and Norway. 

Participants will also be informed on the new developments in this area across national markets and 

the potential threats to the industry as a whole. In a climate of increased international focus on 

permission marketing and governments implementing stricter regulations on communication 

channels, this module is imperative for any marketer who wants to stay ahead of the competition. 

Module 3: Acquiring permission through various communication channels  

With the knowledge from module two fresh in mind, module three will focus on how to use different 

communication channels the most efficiently for the following purposes: data collection, retention 

and loyalty, sales and cross selling. Module three will focus on the following communication 

channels: Mobile marketing, social networks, email, direct mail, telephone and fax.  

Module 4: There are certain responsibilities you must adhere to as a marketer holding data. Data 

must be kept up to date, secure and more importantly it needs to give you a profitable return. We all 

know that retaining customers is vital and having a continual focus on customer retention is 

imperative even though it can be difficult because of budget restraints, volumes etc. The module will 
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give you a hands-on guide on how to leverage your database in order to get the highest possible 

return without jeopardising the loyalty of your existing clients.    

Module 5:  Module five concludes the online permission marketing course and will provide a 

detailed summary of all key points from the previous sessions. The participants will also receive Top-

20 most crucial tips when undergoing permission marketing activities all taken from module one to 

four. The bonus material will be a practical handbook on permission marketing produced and 

provided by FEDMA 

Prices: 
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To register: Please click here.  
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